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Tourism is one of 

the most dynamic 

economic sectors,

with a wide range 

of impacts on other 

economic activities 

thanks to a 

diversified 

supply 

chain
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Tourist movements 

towards developing 

and LDCs are 

growing faster than 

in the developed 

world. Many poor

countries have

assets of value

to the tourism

industry

2

Tourism in developing 

and LDCs is often the 

main source of

foreign exchange 

earnings and the

most viable and

sustainable

economic

development

option
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Tourismôs Potential for Poverty Alleviation



The ST-EP Programme
In spite of the potential of tourism for 

poverty alleviation, the poor segments 

of population in developing and LDCs 

do not always benefit from the 

economic impacts of tourism due to 

high leakages from the local economy

UNWTOôs commitment to the achievement of the 

Millenium Development Goals: 

-MDG 1: Reducing extreme poverty 

-MDG 3: Promoting gender equality, and

the awareness of the enormous benefits that tourism 

can have for the poor, led to the launch of the ST-EP 

Programme at the Johannesburg World Summit on 

Sustainable Development in 2002



ÉSEMINARS: UNWTO has organized 

18 training seminars (8 of which were 

in Africa) to raise awareness and 

build capacities among public 

officials, NGOs, the private sector and 

communities (Participation: 1500)

ÉRESEARCH: Four research projects 

provide evidence of the impact of 

tourism in reducing poverty levels, as 

well as recommendations on how to 

maximize these impacts

ST-EP : Seminars and Research

ST-EP training seminar in Ghana, July 2007



6. Voluntary giving 

or support by 

tourism enterprises 

and tourists 3. Direct sales of 

goods and services 

to visitors by the 

poor

2. Supply of goods 

and services to 

tourism enterprises 

by the poor or by 

enterprises 

employing the poor

7. Investment in 

infrastructure 

stimulated by tourism 

also benefiting the 

poor in the locality

5. Tax or levy on 

tourism income or 

profits with 

proceeds 

benefiting the poor

1. Employment of 

the poor in tourism 

enterprises

4. Establishment 

and running of 

tourism 

enterprises by the 

poor

THE 7 

MECHANISMS

ST-EP: Recommendations for Action

ñTourism and Poverty 

Alleviation: Recommendations 

for Actionò UNWTO, 2004



ST-EP Principles

Mainstreaming:
include tourism in poverty elimination programmes 

and vice versa

Partnerships: develop alliances between various parties

Integration: integrated approach with other sectors

Equitable 

distribution:
address equitable distribution in tourism strategies

Acting locally: focus at local/destination level

Retention: reduce leakages

Viability: sound financial discipline

Empowerment:
access to information, and to influence and take 

decisions

Human rights: remove all forms of discrimination and exploitation

Commitment: plan action for the long term

Monitoring: develop indicators and systems to measure impact



The Government of the Republic of Korea was a 
pioneer partner in the launching of the 

ST-EP Programme, by offering an initial contribution of 
US$ 5 million to host and establish a ST-EP 

Foundation in Seoul

ST-EP Foundation



ST-EP Partners

Netherlands 

Development

Organization

Italian Ministry of 

Foreign Affairs

French Ministry of 

Foreign Affairs

Korean International

Cooperation Agency

Government of

Macao SAR

Flemish

Regional

Government

IUCN NL Tsingtao Brewery

Co. Ltd. China



AFRICA
Benin, Burkina Faso, Cameroon, 

Ethiopia,  Ghana, Guinea, Kenya, 

Madagascar, Mali, Mozambique, 

Rwanda, Senegal, South Africa, 

Tanzania, Zambia

ASIA
Bhutan, 

Cambodia, 

China, 

Lao PDR, 

Nepal, 

Viet Nam

AMERICA
Bolivia, Colombia, 

Ecuador, Guatemala, 

Honduras, Nicaragua, 

Peru

EUROPE
Albania

Å 150 pilot projects identified

Å 86 projects approved for 

implementation in 28 countries and 

2 regions (West and Southern 

Africa)

2%

33%

49%

AFRICA

AMERICAS

ASIA

EUROPE

ST-EP Projects World-Wide

16%



ST-EP Projects in Africa
ST-EP projects per country/ region

-TOTAL 38 PROJECTS-

Burkina Faso 

(1)
Cameroon (2)

Ethiopia (4)

Ghana (3)

Guinea (1)

Kenya (4)

Madagascar 

(1)Mali (7)

West Africa (3)

Mozambique 

(2)

Rwanda (2)

Senegal (2)

South Africa (1)

Tanzania (3)

Zambia (1)

Southern Africa 

(1)

24 projects are 

currently under 

implementation



Training of local guides 

and hotel employees

Development and 

promotion of 

community-based 

tourism initiatives

Facilitating the 

involvement of 

local people in 

tourism 

development 

around natural 

and cultural 

heritage sites

Providing business 

and financial 

services to small, 

medium and 

community based 

tourism 

enterprises

Establishing business 

linkages between poor 

producers and tourism 

enterprises

ST-EP

ST-EP Projects: Focus



ST-EP Projects: Ghana

Promoting local peopleôs engagement in MSMEs supplying goods 

and services to the tourism industry

ACTIVITIES

ÅValue chain analysis and identification of matching points

ÅDesign and promotion of community excursions

ÅTraining for MSMEs on product development, management 

and business planning

ÅTourism Development Committees trained on management, 

good governance and promotion

ÅEstablishment of a revolving fund for MSMEs

ÅFoster the creation of PPT partnerships

Development of Local Market Linkages in 

the Western Region

EXPECTED IMPACT

Å50% increase in income of 100 MSMEs 

ÅCreation of 100 new jobs in the tourism sector



ST-EP Projects: Tanzania

ACTIVITIES

ÅEstablishment of Tourist Information Centre

ÅDevelopment and marketing of new attractive local tours

ÅTraining for local tourist information officers and local guides

ÅHandicraft training and agricultural extension services

ÅTraining to local guest houses, home stays and caterers

ÅSensitization campaign on cultural and natural heritage

ÅEstablishment of a revolving fund for MSMEs

ÅPromotion of business linkages

Pangani ïSaadani Coastal Protection

Supporting the Pangani Coastal Cultural Tourism Programme to 

enhance operations and coastal heritage conservation

EXPECTED IMPACT

Å20% annual increase in tourism income for 5 years

ÅAnnual increase of 100 families benefiting from tourism


